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The Zero conditional IF
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الحالة الصفرية  تستخدم مع الحقائق

We use it for things that are Generally true.
If you don’t drink water, you get thirsty.



speaking engagement metrics

IMPACT FACTOR MEASUREMENT TARGET ACHIEVED

Audience interaction Percentage (%) 85 88

Knowledge retention Percentage (%) 75 80

Post-presentation surveys Average rating 4.2 4.5

Referral rate Percentage (%) 10 12

Collaboration opportunities # of opportunities 8 10
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If I walk in a desert, I need water.

If I visit a jungle, I see many animals.

If I follow a stream, I will not be lost.
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thank you
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