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ABOUT US
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مغامرات

Shelter Biking Climbing 

Hygiene  Rucksack Map 



COMPANY OVERVIEW

Fire Hiking Camping 

Camping stove Torch Sleeping mat
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ضمادة

سجادة للنوملاصقشنطة ظهر

مطواةموقد للتخيممأوى بوصلة

حبل أعواد كبريتبطانية

ليةحقيبة الاسعافات الأو



sleeping mat, blanket, shelter, sleeping bag

matches, camping stove

bandage, first-aid kit, plaster

Compass and map 





OUR COMPETITION

• Our product is priced below that of  other 

companies on the market

• Design is simple and easy to use, compared to 

the complex designs of  the competitors

• Affordability is the main draw for our 

consumers to our product

• Company A product is more expensive

• Companies B & C product is expensive and 

inconvenient to use

• Companies D & E product is affordable, but 

inconvenient to use
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PRODUCT OVERVIEW 

• Unique

• First to market

• Tested

• Authentic

• Only product specifically dedicated to this niche market

• First beautifully designed product that's both stylish and 

functional

• Conducted testing with college students in the area

• Designed with the help and input of  experts in the field
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MARKET OVERVIEW

• Opportunity to build

• Fully inclusive market

• Total addressable market

• Freedom to invent

• Selectively inclusive 

market

• Serviceable available 

market

Clients Orders Gross revenue Net revenue

20XX 10 100 $10,000 $7,000

20XX 20 200 $20,000 $16,000

20XX 30 300 $30,000 $25,000

20XX 40 400 $40,000 $30,000
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